IndiVillage named Impact
Sourcing Champion in TAOP’s
Global Index

Social enterprise was named as a ‘Company to Watch’ based on its contribution to
community outreach in India

Bangalore, 17th August, 2020: IndiVillage, a sustainable social enterprise
powering cutting edge solutions for some of the world’s leading companies, has
been named in a global index of leaders in impact sourcing. The International
Association of Outsourcing Professionals’ (IAOP) Impact Sourcing Champions
Index, a list created in partnership with Global Mentorship Initiative (GMI),
features organisations that have used impact sourcing to make a profound
contribution to disadvantaged communities with limited prospects.

IndiVillage, which was founded ten years ago, offers high-quality image and data
annotation, natural language processing and content optimization for some of the
world’s leading Technology & Ecommerce companies including Amazon, Appen,
Alegion and Mercato. The company provides stable and lucrative jobs to over 300
people in rural India with profits reinvested in the community to further
education, healthcare, and access to clean drinking water. IndiVillage featured in
the index further to an online submission, which was reviewed by IAOP’s CSR and
Social Impact Committee.

Recognising this distinction as acknowledgement of IndiVillage’s substantial
impact, CEO Smita Malipatil said, “I am immensely proud of every single
employee at IndiVillage and the work we do. India is a vast and
fragmented country bursting with potential, but it is also affected by
staggering income inequality often exacerbated by the gap between its
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rural and urban regions. This recognition from IAOP validates our
‘Business for Good’ mission which we are looking to scale significantly
across the country. By enabling people from some of the remotest parts of
the country to work with global leaders on their technology offerings, we
have proven that community development and commercial growth can go
hand in hand. I wholeheartedly believe that our model will be a catalyst
for change and inspire several other organisations to follow suit.”

The philosophy of impact sourcing ensures that companies can combine
commerce, corporate responsibility, and commitment to communities. By
furthering progressive employment in rural areas, IndiVillage has impacted over
35,000 people annually and continues to expand at a rapid pace, marking the
company as a worthy inclusion and one set for greater honours.

“Doing well by doing good is now more important than ever. Ensuring that
disadvantaged populations have access to formal employment and decent
work, allowing them to improve their conditions, acquire a career, and
thus lift themselves, their families, and their communities out of poverty
are the most suitable means to economic growth. I am proud of the work
undertaken by IndiVillage and the other organisations who’ve made it to
TAOP’s Impact Sourcing Champions Index,” said IAOP CEO Debi Hamill.

About IndiVillage

IndiVillage offers cutting edge solutions including image and data annotation,
natural language processing and content optimization for some of the world’s
leading Technology & Ecommerce companies including Amazon, Appen, Alegion
and Mercato. It follows a “profit-for-all” model, reinvesting profits into the rural
communities where its employees live. The company’s services are delivered out
of offices in Yemmiganur, AP, and Raichur, Karnataka in South India. Over the
last decade, IndiVillage has impacted over 35,000 lives through sustainable
community development initiatives such as access to clean drinking water,
improved livelihoods, better healthcare, and standardized education. IndiVillage


http://www.indivillage.com

is among a select set of six Indian companies that have obtained the B Corp
certification, which signals that the organization’s operations and business model
meet the highest global standards of verified performance on social and
environmental dimensions.

About TAOP

[AOP is the global association that brings together customers, providers, and
advisors in a collaborative, knowledge-based environment that promotes
professional and organizational development, recognition, certification, and
excellence to improve business service models and outcomes. IAOP connects you
and your organization to our growing global community and to the resources you
need to be successful. For more information, visit

About the Impact Sourcing Champions Index in partnership with the
Global Mentorship Initiative

This is IAOP’s inaugural list of companies that have distinguished themselves as
trailblazers in Impact Sourcing. To be included in the index, companies submitted
an online application, which was then reviewed by IAOP’s Social Impact
Committee. The index is showcased on IAOP’s website, in PULSE Magazine and in
the October 2020 “Change the World” issue of FORTUNE Magazine®.

Inkers Announces Partnership
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with IndiVillage In Bid to
Transform Road Safety

Bangalore, 21 September 2020: Inkers, a Bengaluru-based startup backed by
Sachin and Binny Bansal among other investors, has signed a deal with
IndiVillage to deliver a cutting-edge road safety solution for a leading global
automobile player. The partnership will see IndiVillage provide data analytics
support to Inkers’ breakthrough machine vision offering for the automotive
industry.

Inkers was founded by Rohan Shravan and Manish Giri, IIT Kharagpur alumni and
tech enthusiasts, to deliver intelligent video analytics solutions like visual
workflow automation, object detection, tracking, and facial recognition. At the
heart of its business is InkVision - an Al operating system delivering metadata for
all camera-recognised images including faces and objects, provided through
boxed and turnkey solutions. The company’s value proposition has quickly caught
the attention of the industry, earning it no fewer than 45 clients including
industry leaders such as Airbus, Zeiss, Nvidia, Levi’s, Britannia and Landmark
Group.

The partnership with IndiVillage will help Inkers deliver a breakthrough solution
for an automobile giant with safety at the forefront of its business. The
implementation will use thermal imaging in all of the manufacturer’s vehicles to
detect any driver impairments by measuring changes in their blood sugar up to
30% in addition to 28 other potential diseases. Additionally, the project includes a
video solution for facial recognition designed to highlight any structural
anomalies. Already in use extensively in healthcare, the use of thermal imaging in
consumer automobiles is a landmark industry event and could signal a new era in
automobile safety.
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Best-in-class data analytics are crucial to the implementation, making it
imperative to find a robust analytics partner. Speaking about the importance of
the partnership, Rohan Shravan, Founder at Inkers Technology, said, “Our goal
was to transform the problems of visual perception using industry-leading Al and
ML. Our solutions help companies make sense of what machines are seeing so
they can deliver powerful, efficient, and safe solutions at scale. This automotive
project could have an impact on millions of lives, and we are committed to
excellence at every step of execution. IndiVillage’s strong technical capabilities
mean that they are great at helping us analyse thermal data sets. The company is
also extremely proactive and offers outstanding quality, which allows us to focus
on creating machine vision modules of the future. The fact that they combine this
capability with doing business for good is the icing on the cake.”

IndiVillage’s offers services such as image and data annotation, natural language
processing, and content optimisation to Technology and e-commerce companies.
The company’s ‘Business for Good’ philosophy means that the company hires all
employees from an otherwise marginalised rural populace and reinvests all profits
within the community to further education, healthcare, and access to clean
drinking water.

Commenting on the partnership with Inkers, IndiVillage CEO, Smita Malipatil
said, “We have always maintained that profits, purpose, and impact go hand in
hand. Working with a startup like Inkers, backed by investors like Sachin and
Binny Bansal, is a shot in the arm for our operations, and validates the quality of
our services and solution. We firmly believe that Inkers will transform machine
vision, globally, and are proud to partner with them in this journey.”

IndiVillage was recently named in The International Association of Outsourcing
Professionals (IAOP) Impact Sourcing Champions Index of global leaders in
impact sourcing, which features organisations that have used impact sourcing to
make a profound contribution to disadvantaged communities with limited
prospects.



IndiVillage is also the first Indian ITeS company to be certified as a B-Corp
organization, one that combines purpose and profit with distinction. Certified B
Corporations are legally mandated to factor in a broader ecosystem, including
employees, clients, suppliers, the community, and the environment in all decision-
making processes.

-ENDS-

About Inkers - TO BE RECEIVED FROM Inkers

About IndiVillage

IndiVillage offers cutting edge solutions, including image and data annotation,
natural language processing, and content optimization for some of the world’s
leading technology and e-commerce companies including Amazon, Appen,
Alegion, Swiggy, and Mercato. It follows a “profit-for-all” model, reinvesting
profits into the rural communities where its employees live. Over the last decade,
IndiVillage has impacted over 35,000 lives through sustainable community
development initiatives such as access to clean drinking water, improved
livelihoods, better healthcare, and standardized education. IndiVillage is among a
select set of five Indian companies that have obtained the B Corp certification,
which signals that the organization’s operations and business model meet the
highest global standards of verified performance on social and environmental
dimensions.

IndiVillage was recently named as a ‘Company to Watch’ by The International
Association of Outsourcing Professionals’ (IAOP) in their Impact Sourcing
Champions Index. The index features organisations that have used impact
sourcing to make a profound contribution to disadvantaged communities with
limited prospects.
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Swiggy partners with IndiVillage
for data annotation exercise to
accelerate its Al-first vision

Bangalore, 10 Sep 2020: Swiggy, India’s leading on-demand delivery platform,
has partnered with IndiVillage to power solutioning and service delivery for the
platform’s broader Al and ML charter. IndiVillage’s engagement with Swiggy,
which began in April this year, includes voice annotation work that provides
training data for Swiggy’s ML algorithms.

IndiVillage is a BPO and social enterprise using impact sourcing to bring
opportunity to rural India and offers cutting-edge solutions in the area of image
and data annotation, natural language processing, and content optimization to
technology and e-commerce companies.

An essential application of the speech data annotation undertaken by IndiVillage
is the development of Al-driven speech recognition models for Swiggy’s call
centre process. When call centre service executives move from one call to
another, there is a need to efficiently extract information from the call data to
understand the ‘voice of the customers’ to enable a deeper understanding of the
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issues faced by customers and accordingly solve for the same. The process
requires labelled data, and IndiVillage supports Swiggy in this regard by
annotating dozens of hours of speech data, an exercise made even more
complicated due to India’s linguistic diversity, featuring calls in Hindi, English,
and ‘Hinglish’. IndiVillage’s accurate and comprehensive service allowed Swiggy
to establish a proof of concept for speech recognition - a development that has
the potential to scale the partnership between the two companies.

“As a tech-first organization, our vision is to deliver unparalleled convenience to
our consumers, and this is a continuously evolving process. Considering the
volume of transactions on the platform, we take an Al-led approach to deliver
operations at scale. With tens of thousands of delivery partners serving millions of
consumers across the country, the complexity is high, and Al becomes the game-
changer. Partnering with firms like IndiVillage accelerates some of our key
innovation efforts and the journey so far has been impactful. The team genuinely
understands the problem statement in-depth, and customizes processes tuned to
meet Swiggy’s unique needs” says Hemant Misra, VP & Head of Applied
Research, Swiggy.

IndiVillage embraces a purpose-first ‘Business for Good’ model that has seen the
company reinvest profits within the community to further education, healthcare,
and access to clean drinking water. IndiVillage’s business model pivots around a
workforce of 300+ hired from within the rural communities in which its centres
operate. The company’s employees are then taught a wide range of tasks such as
data entry, online cataloguing, content management, transcription, image
tagging, and content tagging that support innovation in large businesses.

“We are delighted to be partnering with an innovative and impactful leader like
Swiggy. As a leader in the on-demand delivery space, Swiggy is at the forefront of
innovation and customer experience. This journey is one that we are proud to
partner. The best AI/ML solutions require high quality, organised, secure and
unbiased training data that don’t compromise the intelligence of the algorithms
and we fully believe that our services in this space will accelerate Swiggy’s
transformation roadmap. Alongside our extensive data annotation capabilities and



experience supporting cutting-edge Al for our clients, our ‘Business for Good’
mission believes that purpose and profit go hand in hand. Swiggy’s confidence in
our ability is a testament to the success of our model. I am excited about the road
ahead and look forward to a long-term association with India’s leading on-demand
delivery platform” said IndiVillage CEO, Smita Malipatil.

In addition to Swiggy, IndiVillage, whose services are delivered out of offices in
Yemmiganur, AP, and Raichur, Karnataka, supports some of the world’s leading
ecommerce and technology companies including Amazon, Appen, Alegion and
Mercato, a testament to the firm’s quality of service.

IndiVillage was recently named in The International Association of Outsourcing
Professionals (IAOP) Impact Sourcing Champions Index of global leaders in
impact sourcing, which features organisations that have used impact sourcing to
make a profound contribution to disadvantaged communities with limited
prospects.

IndiVillage is also the first Indian ITeS company to be certified as a B-Corp
organization, one that combines purpose and profit with distinction. Certified B
Corporations are legally mandated to factor in a broader ecosystem, including
employees, clients, suppliers, the community, and the environment in all decision-
making processes. Working with Swiggy is another feather in the cap for the
company looking to demonstrate that purpose and profit are not mutually
exclusive goals.

About IndiVillage

IndiVillage offers cutting edge solutions, including image and data annotation,
natural language processing, and content optimization for some of the world’s
leading technology and e-commerce companies including Amazon, Appen,
Alegion, Swiggy, and Mercato. It follows a “profit-for-all” model, reinvesting



profits into the rural communities where its employees live. Over the last decade,
IndiVillage has impacted over 35,000 lives through sustainable community
development initiatives such as access to clean drinking water, improved
livelihoods, better healthcare, and standardized education. IndiVillage is among a
select set of five Indian companies that have obtained the B Corp certification,
which signals that the organization’s operations and business model meet the
highest global standards of verified performance on social and environmental
dimensions.

IndiVillage was recently named as a ‘Company to Watch’ by The International
Association of Outsourcing Professionals’ (IAOP) in their Impact Sourcing
Champions Index. The index features organisations that have used impact
sourcing to make a profound contribution to disadvantaged communities with
limited prospects.

About Swiggy

Founded in 2014, Swiggy is India’s leading on-demand delivery platform with a
vision to elevate the quality of life for the urban consumer by offering
unparalleled convenience. It connects consumers to thousands of restaurants and
stores in over 500 cities. Using innovative technology, Swiggy provides a hassle-
free, fast and reliable delivery experience. Every order delivered by Swiggy’s fleet
of independent delivery partners engaged on a principal to principal basis,
ensures a host of customer-centric features like lightning fast delivery, no
minimum order value, live order tracking, and 24/7 customer support.
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